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Thinking about the possible outcomes
of the 2024 elections, how concerned
are you about each of the following KEY FI
policy issues for your business?

Economic uncertainty weighs most heavily on CEQ’%
heading into the 2024 election, with 90.5% indicating
they were eithervery or somewhat goncerned qbout
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Total sample (N=252)



“As a small business owner,
I'm concerned about the tax
incentives offered to large
corporations vs smaller. Also
about larger corporations
being permitted to monopolize
the market.”

“Changes in foreign policy
could affect trade agreements,
tariffs and international
partnerships, impacting
businesses that operate
globally.”

“Economic inflation and supply
line difficulties.”

“When TCJA is set to expire at

the end of 2025, people aren't

ready for the tax rate increase

that's going to hit them, even
the middle class.”

“Impact of potential tariffs on
imports; increased regulation
around product sustainability.”

“The change in the
governance and compliance
post elections and its impact

on global economy.”

“The new president would

pose a lot of blockades for

obtaining labor is our prime
concern.”

“My biggest concerns are
probably the impact of tariffs
and corporate tax hikes.”

“Rising costs of raw materials
and continuing inflation.”

“Getting big corporate tax
rate benefits.”

“l don’t have concerns about
the impact of the election on
my business. | believe that with
either candidate our business
will continue about the same.”

“It is my hope that we as a
country can get behind
whomever wins and provide
what the people needs, which
is stability.”

“New laws, new policies.
Depending on which candidate
gets elected, this could change

our business plans in an

extreme way.”

“Tariffs causing an increase
in costs.”

“Repeal of
environmental laws.”

“The random nature of the
ensuing period. It's impossible
to predict the events coming
from it and their effects.”




“A more comprehensive
national health care program.”

“A pro-business administration
that works with companies to
help them build a better
economy and a better
America.”

“Addressing World Peace
policies and addressing
Government Involvement in
Employers Tax Laws and new
domestic guidelines for
Housings loans; Bank
Domestic and Business
Lending Policies.”

“Broaden health care
coverage for middle income
who struggle to get
comprehensive coverage
at an affordable rate.”

“Ease of technological control
by new Government and
enhance the venues for

development of technology
in the country.”

“l want the next president to
extend TCJA. We need to
keep the corporate tax rate at
21% in order to keep American
companies growing and
reinvesting.”

oV

“More opportunity to do
business internationally and
be able to import more
technology.”

“Border security.”

“Congress enacting tax laws
that are fair to all businesses.”

“Economic revival, bringing
down the high inflation and
interest rates.”

“Incentives for keeping
business here and not taking it
overseas and also incentives
offered for green initiatives.”

“Cut taxes and tariffs.”

“Help with rising prices.”

“Incentivize sustainable
product creation and local
(American) manufacturing.”

“Maintaining a responsible
fiscal policy and leaving
current tax policies in effect for
the long term. Do not rock the
boat with changing foreign
taxation/tariff.”

“Infrastructure upgrades.”

“More regulations on big
businesses for small
businesses to compete.”

“To make unions stronger.”
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EXTERNAL ISSUES
OF CONCERN
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Greatest Concern

Which external issues do you envision
having the most impact on your
business in the year ahead?

M Second Greatest Concern

B Third Greatest Concern
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Total sample (N=252)

7%

ic concerr}é as
the top external igsue of concern for CEOs compared
to our June survey. 51.6% of CEOs saw political /

who said they/were concerned that an econo;?hic
slowdown would impact their buginess. /
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WHAT IS YOUR VIEW OF THE
CURRENT BUSINESS ENVIRONMENT?

. 11.8% 17.1%
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unfavorable view (13.9% vs. 11.9%).
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cont’d
What is your view of the
current business
environment?

INDEX
A Weighted Average of CEO Responses

6
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What is your view of the
current business
environment?

RATING OF BUSINESS OUTLOOK by Industry

The percentage of CEOs expressing the highest levels of optimism (rating of “8” or higher) increased in the manufacturing sector
(29% in the current survey vs. 18% in our June survey) while decreasing across several sectors, including financial services (25% vs/38% in June),
healthcare (30% vs. 58%), technology (45% vs. 63%), and wholesale/distribution (27% vs. 62%).

In most sectors where we saw an erosion in optimism, CEOs moved to the midrange rather than a negative outlook. A case jin point is the
wholesale/distribution sector, where the percentage of CEOs who expressed a negative view increased only slightly from 15% to 18%.
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WHAT ARE THE MOST IMPORTANT INFLUENCES FOR
YOUR BUSINESS PLANNING IN THE NEXT 12 MONTHS?

Greatest Influence B Second Greatest Influence M Third Greatest Influence

MARCUM - HOFSTRA UNIVERSITY CEO

planning (representing a

increase from 34/6%

for availability of tglent a@nd from 33,5% for rising
material/operatiopal costs from the,"previ us

survey).
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cont’d MARCUM - HOFSTRA UNIVERSITY CEO SURVEY - NO. 4, 2024

What are the most important
influences for your business
planning in the next
12 months?

INFLUENCES ON BUSINESS PLANNING
by industry
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Government/Nonprofit/ 16.6% 25.0% 25.0% 0.0% 0.0% 0.0% 0.0% 0.0% 8.3% 8.3%
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Financial Services

Healthcare
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Professional Services
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Technology

Wholesale/Distribution

PG. 12

Technology
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DEMOGRAPHICS

Which of the following best
describes your company’s industry?

Construction 17 6.7%
Financial Services 32 12.7%
Government/Nonprofit/Education 12 4.8%
Healthcare 20 7.9%
Manufacturing 35 13.9%
Professional Services 30 11.9%
Real Estate 13 5.2%
Retail & Consumer Products 16 6.3%
Technology 33 13.1%
Wholesale/Distribution 22 8.7%
Other* 21 11.9%
Total 252 100.0%

*Other: Energy/Utilities (8); Real Estate (7); Personal Services (4);
Pharmaceutical/Medical Products (2); Restaurants/Catering (2); Travel/Leisure
(2); Life Science (1)

What best describes your title?

CEO 30 11.9%
Director 107 42.5%
Divisional President 2 0.8%
Managing Partner ] 1.2%
President 7 2.8%
Vice President 35 13.9%
Owner 22 8.7%
Other C-Level Executive 46 18.3%
Total 252 100.0%

What is the total number
of permanent employees
in your company?

Less than 50 28 11.1%
50 to 99 24 9.5%
100 to 499 45 17.9%
500 to 999 31 12.2%
1,000 to 2,499 52 20.6%
2,500 to 4,999 25 9.9%
5,000 or more 43 17.1%
Unsure/unable to determine 4 1.6%
Total 252 100.0%
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In which revenue size rang
was your company last/year?

$5 million to $9.9 million 4 / 13.5%
$10 million to $24.9 million 25 9.9%
$25 million to $49.9 million 23/ 91%
$50 million to $99.9 million 2 10.7% /
$100 million to $249.9 million 0 M9%/
$250 million to/$499.9 millio 9 7.5%
$500 million t6 $999.9 milli 29  11.5%
$1 Billion or more 48  19,0%
Not sure/DeCline to say 17  67%
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Marcum is a top-ranked national accounting and advisory firm dedicated

to helping entrepreneurial, middle-market companies, and high-net-worth

individuals achieve their goals. Marcum’s industry-focused practices offer

deep insight and specialized services to privately held and publicly

registered companies, and nonprofit and social sector organizations. The

Firm also provides a full complement of technology, wealth management,
and executive search and staffing services. Headquartered in New York
City, Marcum has offices in major business markets across the U.S. and

select international locations. #AskMarcum.

Visit www.marcumlip.com for more information.
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HOFSTRA UNIVERSITY.

FRANK G. ZARB SCHOOL OF BUSINESS

Hofstra University’s Frank G. Zarb School of Business/prepares students
to become tomorrow’s global leaders. Located just 25 miles from New
York City, Zarb students have access to internshijps and networking
opportunities across every indistry. The Zarb/School combines
entrepreneurial, hands-on learning and research with real-world
experience and mentorship iry state-of-the-art facilities, including a
Behavioral Research in Businegs Lab, Center for Entrepreneurship, and
academic trading room. Our undergraduate and graduate program
accounting, management and entrepreneurship, marketing an
international business, finance, and busingss analytics are ranked and
recognized by US News & World Report, Princeton Review and Poets &
Quants as among the bgst in the world. Thig survey was devefoped,
conducted and analyzed by a class of Hofstra MBA students led by Dr.
Andrew Forman, assgciate professor of miarketing and international
business, in partnership with Marcum. The questions reflected current
issues of interest to CEOS of mid-sized companies.
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